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Course Title: Introduction to Business (Commerce I) 
Course Code (UGCOM 102) 
Class: FYBCOM 
Course Outcomes: 

Semester:I 

1. State the concepts, functions and significance of business. (1) 
2. Write the different types of objectives of business. (6) 
3. Explains the internal and external environment of business.(3) 
4. Describe the restructuring and turnaround strategies.(2) 
5. Ilustrate the steps in Business unit Promotion.(4) 
6. Apply entrepreneurship skills for business start-up. (3) 

Note: [1]: Remembering 

Evaluating, [6]: Creating 
2): Understanding. 3]: Applying, (4 Analysing. [5 

Course Title :Service Sector (Commerce I) 
Course Code (UGCOM202) 
Class: FYBCOM Semester: II 

Course Outcomes: 
1. Describe the concepts, functions and significance of services.(2) 
2. State the different types of retailing.(1) 
3. Explain components of the marketing mix for service sector.(3) 
4. Illustrate the different store fomats.(4) 
S. Summarize the recent trends in the service sector.(5) 
6. Examine the concepts and importance of E-Commerce.(3) 

Note: [1]: Remembering, [2]: Understanding, [3): Applying, [4]: Analysing. [5]: 

Evaluating. [6}: Creating 

Course Coordinator: 



AO PAT 
Course Title: Management: Functions And Challenges (Commerce li) 

BHAU 

Course Code: UGCOM303 
VASH 

Class: SYBCOM Semester 1|1 

Courses Outcome: 

. Describe the concept of Management and significance of Management Principles as 

well as Managerial Skills.(2) 
2. Illustrate the process of Planning and Decision Making & techniques of decision 

making (3) 
3. Examine various management techniques in successfully running a business 

organization (3) 
4 Distinguish between Formal and Informal Organization, Line and Line & Staff 

Organization, Tall and Flat Organization, Centralization and Decentralization. (5) 
5. Compare the theories of motivation (6) 
6. Interpret the relevance of delegation and decentralization of authority in an 

organization (3) 
7. Memorize the techniques of Controlling. (1) 

*Note: [1]: Remembering, [2]: Understanding, [3]: Applying, 14]: Analysing, [5}: Evaluating. 
[6]: Creating 

Course Title: New Business Planning & Development (Commerce Iv) 
Course Code: UGCOM403 

Class: SYBCOM Semester IV 

Courses Outcome: 

1. Describe the features and Advantages of New venture. (2) 
2. Apply the legal provisions in setting up of business. (3) 
3. Compare the alternative sources available for Financing for Indian Entrepreneurs. (4) 
4. Generate a business idea using different techniques and describe sources of innovative 

ideas(6) 
5. Describe the various government schemes which are suitable for the business idea(2) 
6. Prepare and present a well-conceived Business Plan.(6) 

"Note: [1: Remembering. [21: Understanding, 3]: Applying, (4] Analysing, [5]: Evaluating. 
16]: Creating 

Course Coordinator 



ABHA 

Course Title: AdvertisingI 
Course Code: UGCOM304.1 

Class: SYBCOM Semester III ASH 

Courses Outcome 

1. Discuss the importance of Advertising in IMC. (2) 
2. Analyze the criteria of ad agency selection. (4) 
3. Develop various skills required for career in Advertising.(6) 
4. Determine various effects of advertising on consumer demand, monopoly, competition and 

price. (5) 
5. Determine the role of advertising in brand building and brand equity. (5) 
6. Examine the trends in advertising.(3) 

Note:[1 Remembering. [21: Understanding, 13]: Applying. [4): Analysing, [S1 Evaluating, 
[6]: Creating 

Course Title: Advertising II 
Course Code: UGCOM404.1 

Class: SYBCOM Semester IV 

Courses Outcome: 

1. Categorize advertisements into various types of advertising media. (4) 
2. Analyze different methods of preparing a budget. (4) 
3. Evaluate the buying motive. (5) 
4. Distinguish High Involvement products and Low Involvement Products.(2) 
5. Describe the concept of Advertising campaign.(2) 
6. Create the Advertisement.(6) 

*Note: [1]: Remembering, [2]: Understanding, 13]: Applying, [4]: Analysing, [5]: Evaluating, 

[6]: Creating 

Course Coordinator: 

PAT 



A BA RAO 
Course Title: BUSINESS LAW-I 

30 VASH Course Code: UGCOM305 

Class: SYBCOM SEM III 

Course Outcomes: 

1. Analyze various aspects of entering into a contract and implications of 

different types of contract; (4) 
2. Interpret the regulation governing the Contract of Sale of Goods; (2) 
3. Evaluate the laws governing partnership and legal consequences of their 

transactions and other actions in relation with the partnership (5) 
4. Describe the significant provisions of the Competition Act(1) 
5. Explain the law governing regulation and management of foreign exchange 

under FEMA.(3) 
6. Anticipate the impact on the legal environment of business due to change in 

legal provisions. (6) 

Note: [1: Remembering, [2]: Understanding, [3]: Applying, [4]: Analysing. [5} Evaluating, 
[61: Creating 

Course Title: CORPORATE LAW 
Course Code:UGCOM405 
Class: SYBCOM SEM-IV 

Course Outcomes: 

1. Explain relevant definitions and provisions relating to issue of prospectus and 
allotment of shares:(2) 
Assemble company processes, meetings, and decisions; (6) 

3. Describe The Framework Dividend Distribution, Accouts the company and 
Audit and Auditors company; (1) 

4. Determine the role of Board of directors and their legal position, (3) 
5. State regulatory aspects involved in Oppression, Mismanagement, corporate 

restructuring and Winding Up.(1) 
6. Select the appropriate provisions as per Companies Act, 2013 for various 

business situations. (5) 
Note: [11: Remembering, [2: Understanding. [31: Applying, [4]: Analysing, [5]: Evaluating, 

61: Creating 

2. 

Course Coordinator 
Ntha 



R BHAU URA 

Course Title: Commerce Paper V IMarketing 
Course Code: UGCOM503 
Class: T.Y.B.com. SEM.V VASH 
Course Outcomes: After completing the course, the learners shall be able to: 

1. Develop understanding of basic concepts of marketing, marketing 
philosophies and environmental conditions affecting marketing 
decisions of a firm.[|] 

2. Articulate the importance of proper marketing mix to achieve 
marketing objectives of business [3] 

3. Analyze the process of marketing decisions involving product 
development and its role in value creation.[4] 

4. Assess the process of marketing decisions involving product pricing 
and its distribution, and assess the impact on value creation. [5] 
Analyse the process of marketing decisions involving product 
promotion and its role in creating communication value for 
customers. [4] 

6. Describe the various developments in marketing area that may govern 
marketing decisions ofa fim and also various ethical and legal 

issues.(2 

5. 

*Note: [1]: Remembering, [2]: Understanding, [31: Applying, [4]: Analysing, 
S Evaluating, [6}: Creating 

Course Title: Commerce Paper VI JHRM 
Course Code: UGBCOM603 

T.Y.B.com. SEM.VI 

Course Outcomes: 
After the completion of the course, the learners will be able to: 

1. Develop understanding of basic concepts of Human Resource Management 
used in managing the HR of an organization.[1] 

2. Develop necessary skills to prepare an HR policy to enable the employees 
attain work life balance;[3] 

3 Analyze the applicability and use of different kind soft training and 
development strategies in real life scenarios;[4] 

4. a. Organize Counselling Sessions For Employees in an organization, 
b. Recommend incentive schemes for different job roles in an organization, [S] 

5. Create HR policies related to grievance redresal, employee health, safety, 
welfare, and their social security in an organization. [6] 

6. Deseribe the various developments in HRM area that may govern decisions 
relating to HR of a firm and also various ethical and legal issues. [2] 

Note:[1): Remembering. 12): Understanding. 3]: Applying. 4): Analysing. 151: Evaluating 
6]: Creating 

Course Coordinator: 



Course Title: Marketing ResearchI 
Course Code:UGCOM504.1 

Class: TYBCOM SEM-V 

Course Outcomes: 
1. Discuss the concept of Marketing Research. (2) 
2. Prepare a Questionnaire. (6) 
3. Process and analyze the data. (4) 
4. Discuss the types of Hypothesis. (2) 
5. Prepare the research report after analysis of data. (6) 
6. Explain the software used for analysis of data. (2) 

*Note: []: Remembering. [21: Understanding, [31: Applying, [4]: Analysing, [5]: Evaluating. 

[6]: Creating 

Course Title: Marketing Research II 

Course Code:UGCOM604.1 
Class: TYBCOM SEM-VI 

Course Outcomes: 
1. Explain the concepts of various researches like, Product research, pricing research, sales 

research, Advertising research, etc.(2) 
2. Discuss the steps in product design. (2) 
3. Analyze factors influencing pricing.(4) 
4. Speculate the scope of global marketing research.(6) 
5. Evaluate packaging of different products.(5) 
6. Discuss the Sources of data for rural marketing research. (2) 

*Note: [1]: Remembering, [2]: Understanding, [3]: Applying, [4]: Analysing, [5]: Evaluating, 
[6]: Creating 

Course Coordinator: 
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